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SANTA BARBARA 
ASSOCIATION OF 
REALTORS® will present 
the 9th Annual 

Charity Fundraiser Golf 
Tournament to benefit 
Domestic Violence 
Solutions, being held at 
Glen Annie Golf Club in 
Goleta.

The Association 
cordially invites everyone 
for a fun and exciting day 
with an amazing group of 
people. It’s a great day of golf, raising 
much needed funds to support the 
Domestic Violence Solutions, a non-
profit organization fighting to end the 
intergenerational cycle of domestic 
violence by providing prevention and 
intervention services and by challenging 

society’s attitudes, beliefs and behaviors 
to effect social change.

GOLF ALL DAY, CHARITY 
COCKTAIL PARTY 
AFTERWARDS: 4-person 
scramble tourney, shotgun 
start at noon, golf includes 
lunch, cart, fees, drinks, and 
more. Party includes live band, 
awards, auction, food & drink 
all proceeds benefit Domestic 
Violence Solutions.

To sign up or if you would 
like to donate for the Silent 

Auction/Raffle and/or become one of 
our fantastic Tournament Sponsors visit 
www.sbaor.org or call 805-884-8615.

To contact Andy Alexander, President 
of the Santa Barbara Association of 
REALTORS®, call 805.722.2531 or email: 
andyalexander1@gmail.com.

President’s 
Column

Andy Alexander

SBAOR to Host Golf Tournament 
Benefitting Domestic Violence Solutions

Voice Classifieds

Commemorative 
Tree Plaques Make 

Great Gifts!
Dedicate a tree 
as a tribute to a 
family member 
or friend.

For more info visit: 
www.sbbeautiful.org

Santa Barbara Beautiful is a 501 (c) 3. Donations 
may be tax deductible. TAX ID: 23-7055360

Since You’re 
a VOICE 
Magazine 
Reader...
We have a favor to ask. While 
more people are reading VOICE 
Magazine than ever, disasters and 
evacuations have caused revenues 
to fall fast. Who can focus on 
advertising when they are in the 
midst of an evacuation or are 
grieving the loss of a home or 
loved one? 

Unlike some other news 
organizations, we direct mail and 
email our delivery to keep our 
journalism as easy to access and as 
open as we can. VOICE Magazine’s 
independent, community 
journalism takes a lot of time, 
money, and hard work to produce. 
But we do it because we believe 
in our community. So you can see 
why we need to ask for your help. 

If everyone who reads VOICE 
Magazine – and who likes it 
– helps fund it, VOICE Magazine’s 
future would be much more 
secure. For as little as $1, you can 
support this community weekly 
– and it only takes a minute. 
Thank you!

Consider Subscribing to our 
digital edition and receive us in 
your email inbox. And, if you 
value us as a venue to get your 
word out... Consider Advertising. 
If you have even more room to 
give and want to join the effort, 
Consider Donating - perhaps 
to support your favorite VOICE 
Magazine feature.

Now is the time to realize the 
power of your dollar to re-build 
our community and our local 
economy. 

To subscribe, email: 
news@VoiceSB.com. We’ll 
need your name and email 
address.

To advertise, give us a call 
at 805-965-6448 or email 
advertising@VoiceSB.com.  
Visit: www.voicesb.com/
Advertising/ for advertising 
information.

To donate, send us a letter at 924 
Anacapa Street #B1F. Checks 
are welcome - or give us a call at 
805-965-6448.

By Harlan Green / Special to VOICE

THE DRUMBEAT FOR A 
HIGHER INFLATION 
TARGET is picking up. The 
Chicago Fed’s Charles Evans 

recently advocated a less hawkish 
Fed stance on maintaining the 
two percent inflation target with 
few signs of inflation even on the 
horizon.

Elizabeth Sawhill, a Senior 
Fellow at Brookings in a New York 
Times Op-ed is also saying, on the 
heels of February’s almost record 
313,000 job creation number, 
that higher inflation would be 
desirable after many years of too 
low inflation.

“In fact, a high-pressure 
economy, with wages and prices 
a little higher than we’ve become 
used to, might actually do a lot 
of good for the people who need 
it most,” said Sawhill. “Working 
families need a tight labor market 
— and higher wages — to get 
ahead. It would be a costly mistake 
to raise rates too much or too 
soon.”

I have been saying this for 
years, as we know that 
higher growth and 
higher inflation go 
hand-in-hand, which 
in turn boosts wages. 
The Fed’s preferred 
PCE and retail 
CPI indexes have 
remained below two 
percent since 2008, 
while the GDP growth rate has also 
averaged just two percent. 

Why don’t we have higher 
growth? Because higher GDP 
growth requires that corporate 
profits reach those that will 
invest or spend them, including 
governments, working folk, and 
corporations have been better at 
buying back their own stock rather 
than investing their profits, as I’ve 
also been saying in past columns, 
while governments have been 
living on austerity budgets since 
the Great Recession.

“We are in the midst of a big 
fiscal and monetary experiment, 
says Sawhill. “And as with any 

experiment, the consequences 
are unknown. What we do know 
is that the costs of the Great 
Recession were enormous — at 
least $4 trillion in lost income, 
or about $30,000 per household, 
according to my calculations. The 
biggest losses were experienced by 
those in the bottom and middle 
portions of the income distribution 
who lost jobs and saw much of the 
equity in their homes destroyed.”

What’s the best way to boost 

growth and wages? It is very 
basic economic theory. By 
taxing those that don’t invest 
their profits in productive 
uses—the wealthiest among 
us and corporations—which 
would allow governments to 
spend more on education, 
infrastructure, environmental 
protection, R&D, health 

care; need I go on? By doing so, 
we boost the extremely low labor 
productivity, when even a slight 
boost in productivity can boost 
everyone’s standard of living. 

So it really means reversing 
the politics du jour in Washington 
that is paid for by Big Business 
lobbyists, and the Fed policy of 
raising interest rates before there 
are any real signs of inflation.

Where is the Inflation, 
Higher Growth?

Harlan Green © 2018 • Follow Harlan Green on Twitter: https://twitter.com/HarlanGreen. 

Harlan Green has been the 16-year Editor-Publisher of PopularEconomics.com, a weekly 
syndicated financial wire service. He writes a Popular Economics Weekly Blog. He is 
an economic forecaster and teacher of real estate finance with 30-years experience 
as a banker and mortgage broker. To reach Harlan call (805)452-7696 or email 
editor@populareconomics.com 
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